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Board of Directors U

Solar Jewelers Group Corp.
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Management Team
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Production VP
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Jewelry Market Sizes USD milion

A0 MRS % of CAGR 2016 CAGR CAGR
Market Size| Market 201015 Growth 201520 201520

World 309,839 100% 9% 4% 387,671 5%
Asia Pacific 183,732 59% 14% 4% 243,842 6%

China 96,760 31% 15% 4% 135,248 7%

India 46,527 15% 20% 6% 60,585 5%
North America 69,239 22% 5% 3% 80,380 3%
Western Europe 29,044 9% -1% 1% 30,426 1%
Eastern Europe 8,306 3% 9% -4% 8,931 1%
Latin America 7,664 2% 7% 4% 9,035 3%
Middle East & Africa 8,567 3% 8% 7% 11,887 7%
Australasia 3,287 1% 2% -5% 3,170 -1%

Note: Market Size as Retail Value in Million USD. Historic CAGR Uses Current Prices. Forecast CAGR Uses Constant 2015 Prices
Source Euromonitor International , Bloomberg

The USD310 billions global jewelry market is forecast to grow 5% a year
through 2020 at USD390 billions, based on Euromonitor data.
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GLOBAL JEWELRY METAL TYRE |

Bloomberg Products v Blog Downloads Help v Client Login REQUEST A DEMO

PROFESSIONAL

BLOOMBERG MAY 22, 2015

Jewelry remains a ke end-use market for precious metals, so shifts in

Global jewelry production accounted for 51 percent of gold demand,

31 percent of platinum, 16 percent of silver and 6 percent of palladium
in 2014. The world real jewelry market, h]rh excludes costume

jewelry, is forecast by Euromonitor to grow 6.7 percent this year,

¢20

reac hlﬂ( $307 billion in 2015, and 5.3 percent annually to 2019. The

slower forecast growth rate to 2019 highlights mid-term subdued
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Branded Marketing Research | 7 A

20% OF THE GLOBAL JEWELLERY MARKET IS BRANDED

AND SHARE IS GROWING | N
2015Equivalent USD310 Billions

2
l

UNBRANDED

BRANDED

WATCH LEATHER GOODS EYEWEAR JEWELLERY
Based on FANDORA'S anabsis of multiple sources, including a maret study commissioned by PANDORA fram Eain & Company and information athersise cbtained from Meckinsey, Verdict, SEM Mindnower Solutions and 1815 Warkd.
Source: Mckinsey projection in ‘& mubtifaoeted futune: The jewellery industry in 2000°. February 2004
Luxe.Cp Pandora McKinsey
K 20201 7 K 30%~40%
3 Types of Customers Identified to Grow Brand Sales: , V 7 > I,
1. New wealth
2. Emerging market consumers I

3. Young customers T



Branded Marketing Research | 7 A

Branded share of the Jewelry Industry

= Unbranded

m Branded

2003 2005 2007 2009 2015 e2020
K 20201 7 K 30%~40%



Jewelry Price Segment and Market Share B Ul K
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Fashion
Trend
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Positioning r B

Consumers




Fashion Trend =P

Contemporary
1 lj’ b3 ' .". \‘
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\
Personal \
» g 5
& Expression  *
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Affordable \
Luxury — »

Industry developing direction:
1.Internationalization of brands and industry consolidation
2.Growth of branded jewelry

3.Reconfiguration of the channel landscape
4.Polarization and hybrid consumption

5.Fashionability and acceleration
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Our Customers Type 4 /b
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Competitive Edge In Thailand Q

A OPEN AND WELCOMING ECONOMY X Al
A DIVERSE MANUFACTURING SECTOR_, a A

A PRO-ACTIVE GOVERNMENT POLICIES < AdA
A

A A LARGE, ADAPTABLE AND SKILLFUL CRAFTSMANSHIP
v EEA L AWM
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Our Products 7 NWw

Category D Plating
A Pendants A Palladium
A Earringsp A Rhodium®
A Rings | A Karat GoldK
A Necklaces A Rose goldd

A Braceletstb
A Banglesb




Strengths

Craftsmanship

Flexibility High Performance ‘ Total Solution Provider
Production Capacity 4 o0
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Define/Design Process




Production Process N 1«

Soldering&
Laser Treatmen

Stone
» Setting




