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Regal Holding
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99.99%

51.00%

Investment Structure ѻ ᷾ ▐
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Board of Directors Ṷ כ

ở֤ ѻ Ɏ ɏ ═ῖѩẂ
Solar Jewelers Group Corp.
Ҧ ҚχPHACHARAPON 

PHAIBOONSUNTORN(’Ố Ӿּו)

҆

ᴶר Ἡᶽ EMBA Ӣѧ
Ὰ Ṫᵬ › ₄Ṫ
Regal Jewelry Manufacture Co., Ltd. וּ ת

40.57%

ѧ Ἦ Ұῶ ԇᴻ
Ҧ Қχ ḁᶱ

ᶦ Ᾱṩ ᶽ Ҳ ᶱ
ѧ Ṫ ὶἮ Ѯ Ԓү ὶἮ ҆ Ҧ 6.49%

Hyperion Trading Co., Ltd.
Ҧ ҚχMr. SARAYUTH 

MUNGCHITVITSAVAKORN

Thammasat University MiniMBA Ӣѧ
┬ M.P.I. ת ᾰ
Regal Jewelry Manufacture Co., Ltd. וּ ת

4.61%

Arianna Investment Co., Ltd.
Ҧ Қ:’ḅ ḁᶱ

ѧ Җר ת Ҳ ת ᶱ
Regal Jewelry Manufacture Co., Ltd. ת 7.81%

Orlog Global Co., Ltd.
Ҧ Қχ’ḅ ḁᶱ

┬ Mahidol University Ҳ ת ᶱ
Regal Jewelry Manufacture Co., Ltd. ת 2.92%

Unique Global Investment Inc.
Ҧ Қχflᾤ Ӿּו

Tulsa University ᶱ
Regal Jewelry Manufacture Co., Ltd. ת 1.51%
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Management Team 

ở֤

CEO
’Ố Ӿּו

Production VP
וּ א

Mr. SARAYUTH
MUNGCHITVITSAVAKORN

Admin VP
ת א

’ḅ ḁᶱ

Marketing & Sales VP
א

’ḅ ḁᶱ

Marketing & Sales Director
flᾤ Ӿּו

҆ ת fl ▐Ӿּו
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The USD310 billions global jewelry market is forecast to grow 5% a year 

through 2020 at USD390 billions , based on Euromonitor data.

2015
Market Size

% of 
Market

CAGR
2010-15

2016 
Growth

CAGR
2015-20

CAGR
2015-20

World 309,839 100% 9% 4% 387,671 5%

Asia Pacific 183,732 59% 14% 4% 243,842 6%

China 96,760 31% 15% 4% 135,248 7%

India 46,527 15% 20% 6% 60,585 5%

North America 69,239 22% 5% 3% 80,380 3%

Western Europe 29,044 9% -1% 1% 30,426 1%

Eastern Europe 8,306 3% 9% -4% 8,931 1%

Latin America 7,664 2% 7% 4% 9,035 3%

Middle East & Africa 8,567 3% 8% 7% 11,887 7%

Australasia 3,287 1% 2% -5% 3,170 -1%

Jewelry Market Sizes ᾓ

Note: Market Size as Retail Value in Million USD. Historic CAGR Uses Current Prices. Forecast CAGR Uses Constant 2015 Prices

Source : Euromonitor International  , Bloomberg

USD million



GLOBAL JEWELRY METAL TYPE ԓ Ӏ ᾓ



Luxe.Co̡ Pandora̡ McKinsey

20%  OF THE GLOBAL JEWELLERY MARKET IS BRANDED  
AND SHARE IS GROWING

UNBRANDED

BRANDED

3 Types of Customers Identified to Grow Brand Sales: ‚ṿ₇ П֪ כ :

1. New wealth 

2. Emerging market  consumers Ӏ

3. Young customers ד

Branded Marketing Research Ӏ ₇ ▲

ᴷ2020ד ₇ Ҡ 30%~40%

2015Equivalent USD310 Billions



ᴷ2020ד ₇ Ҡ 30%~40%
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Branded Marketing Research Ӏ ₇ ▲



Jewelry Price Segment and Market Share ᴯ цӀҜ

Luxe.Co̡ Pandora̡ McKinsey

ü (affordable luxury) ₇ Ҝ 57%

ü₇ (Branded)֯ П 25%

ü₇ ᵓ ѻ ẃᴞӂ ẓ П ₇

ӑẃ ȸ ἤП Ȳ ѿ₇ Ȳ ᵓכ 
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World Jewelry Show ԓ

June

January&

September  BASEL WORLD

March

February&

September

March&September
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Jewelry 
Show

Design &
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Positioning

Fashion
Trend

Events &
Campaigns

Define/
Design 
Process

Production
Process
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Jewelry Show



Design & Awards ц ᵂ₇



Co ðDesign



Positioning ứᴯ
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Fashion Trend ☼ᴩ

Contemporary
Ữ ☼

Affordable 
Luxury

Personal 
Expression
ἤо

Industry developing direction: 

1.Internationalization of brands and industry consolidation

2.Growth of branded jewelry

3.Reconfiguration of the channel landscape

4.Polarization and hybrid consumption

5.Fashionability and acceleration



Spring Summer Autumn Winter

Motherôs Day  Valentineôs Day High Summer

Garnet

Amethyst

Aquamarine

Diamond

Emerald

Pearl

Ruby

Peridot

Sapphire

Opal

Citrine

Blue Zircon

Love Mom TravelFriends Baby Special Event Memory

Thanks Giving & XôMas

1 2 3 4 5 6 7 8 9 10 11 12

Events & Campaigns ֢ ѡ♄



Our Customers Type ⅎљ ₤
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43.96%
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43.64%

26.72%

14.53%

10.77%

Global Brand

Area Brand

Others



Å OPEN AND WELCOMING ECONOMY х ᾼӀ
Å DIVERSE MANUFACTURING SECTORֵаᾼ
Å PRO-ACTIVE GOVERNMENT POLICIES ᷾ ᾼ╜Ἀ
╜

Å A LARGE, ADAPTABLE AND SKILLFUL CRAFTSMANSHIP

ḝếầ҉צ Џ ᾼϢИ

Competitive Edge In Thailand ᾨ

ד₇  13 Ṇדּ
Ṇדּ  38
131 Є



Our Products ₇Ṇԝ

ÅPendants ֞
ÅEarrings ᴘ
ÅRings ʋ І
ÅNecklaces 
ÅBracelets њ
ÅBangles њ

ÅPalladium   
ÅRhodium Ӫ 
ÅKarat Gold  K 
ÅRose goldᾶ
 

Category ᵑ Plating 



Strengths

Design  R&D

שׁ
Craftsmanship

Џ רּ

FlexibilityHigh Performance
Production Capacity

ἤ ϩ

Total Solution Provider
ⅎ о

ԓ ה ֥ὢ



Define/Design Process Џ



Casting

Stamping

Grinding 

Stone 
Setting

Soldering&
Laser Treatment

Polishing

Plating

Packing

Production Process Ӣ ☼


